
Bringing philanthropists and filmmakers together to create social change
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THE POWER OF 
STORYTELLING

If you want to bring about real 
and lasting change on just 
about any issue, telling a story 
in a powerful documentary - 
and getting it seen by a broad 
audience - is one of the most 
effective things you can do.

Funding or co-funding a social 
impact documentary can 
make a difference in ways 
direct donations often can’t 
and keep an issue in the public 
eye long after mainstream 
media has moved on. 

Documentary Australia 
Foundation (DAF) makes it 
possible for philanthropists to 
tax-effectively collaborate with 
filmmakers to tell stories that 
can truly change lives.

All philanthropists are 

passionate about 

social change and 

DAF helps you create 

powerful alliances 

with filmmakers who 
care deeply about 

the same issues and 
also want to make a 
difference in the world.

What do you want to change?
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“ The most touching part of having 

the students watch the story 

of Aziza’s life (from Australian 

documentary, I Am A Girl) was to 

see the empathy that it drew from 

inside them. Seeing and hearing the 

story from a young girl connected 

them to the lives that are impacted 

by wars. Their discussions were 

rich as they shared their feelings of 

respect for Aziza and appreciation 

of the safety that they are privileged 

to in their own lives.” 

Renee Coventry, Primary Principal, 
Zhuhai International School, China
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DOCUMENTARIES 
THAT CHANGED 
THE WORLD

International documentaries such 
as An Inconvenient Truth, Invisible 

War and Bully are famous for 
having influenced corporate and 
government policies and launching 
far-reaching grassroots campaigns. 
Here in Australia, philanthropists 
passionate about social change 
are increasingly using the power 
of documentaries to amplify the 
effect of their gift giving. Here are 
just three examples of Australian 
documentaries that have made a 
measurable difference.

What does it mean to be a 
girl in the 21st century? I Am 
A Girl looks through the eyes 
of six young women from 
around the world as they 
transition from girlhood to 
womanhood.

Directed by Rebecca Barry,

2013

Impact: 
In its first year, I Am A Girl was seen at over 200 cinema and 
community screenings. A further 150,000 saw it on ABC2, and 27,000 
on iView.  It is programmed on Qantas domestic and international 
flights, and the film’s website has had 50,000 visits in 12 months. 
The curriculum-based education campaign accompanying the 
film was launched by the Australian Ambassador for Women and 
Girls, Natasha Stott Despoja AM, in February 2014, attracting wide 
TV, print, radio and social media coverage. In the three months 
following launch, the study guides were downloaded 2,000 times 
and director, Rebecca Barry, continues to work closely with the 
education sector to engage teachers and students.

“I’ve just had my third class delivering ‘I Am A Girl’ 
documentary and curriculum from the website. It is just 
so fantastic. I’ve been on a high after each class. The 

curriculum materials are so on the money. It’s so powerful, the 
class discussion comes up with fab stuff every time.” 

Secondary School Teacher, Horsham, Vic

DEFENDANT 5, credit Jonny Scholes
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© Ernst Stewart, “Shark Girl”, 2014

What keeps a 21st century 
metropolis like Sydney 
clean and sparkling? 
Waste Not shows the army 
of truck drivers, scientists, 
environmentalists, gardeners 
and a chef who are working 
to transform the stuff we 
throw away into something 
valuable again. 

Directed by Ruth Hessey for 
the Total Environment Centre, 
2011

Impact: 
This multi-award winning documentary has featured at over 25 
international film festivals including the UN Environmental Summit. It 
has screened on Qantas, the Australia Network and Fairfax Digital 
Media. Translated into Indonesian, Mandarin, Spanish and Turkish, it is 
popular with Australian corporations (NAB and Fujitsu), educational 
institutions and local councils. The interactive Waste Not website 
provides innovative learning activities in four high school subjects.

The Oasis charts the struggle 
of Salvation Army Captain 
Paul Moulds to improve 
the lives of homeless kids 
in the face of seemingly 
unrelenting darkness.

Directed by Ian Darling and 
Sascha Ettinger-Epstein,
2006

Impact: 
Seen on TV by millions of Australians with extensive PR generated 
by both the film itself and the accompanying National Youth 
Commission Report. The film, report and study guide were 
distributed to every secondary school in Australia, to the CEOs of 
Australia’s top 100 companies and to more than 300 charitable 
foundations.  The Oasis helped increase The Salvos Door Knock 
Appeal by 10% and there was a $1.3 million increase in direct 
donations to the Oasis Crisis Centre in the following 12 months. 
The film also influenced a government undertaking to halve 
youth homelessness and is still being used today to keep the 
issue of youth homelessness alive in schools, communities, the 
philanthropic and non-profit sectors and local government.

“An incredibly important film. It puts real faces on the many 
people and systems working in the otherwise hidden world 
of waste management - a world which touches all our lives 
yet seldom enters our thoughts. Even more importantly, it 
goes beyond waste management, to propose a solution 
both radical and simple: we need to stop using so much stuff.” 

American sustainability advocate Annie Leonard,             
who arranged a screening at Reverse Garbage in the USA

“Every Salvation Army centre across Australia is reporting 
increased giving from the public. I sense we have changed 
the nation.”

 Salvation Army Major Paul Moulds AM  

Poster: Monica Monin Poster: Rachel Dight - Swivel Creative



HOW YOU CAN  
BE PART OF 
SOCIAL IMPACT                
DOCUMENTARIES
Documentary Australia Foundation helps 
individuals, groups and philanthropic 
foundations maximise the impact of their 
gift giving by tax-effectively partnering 
with filmmakers to create social change 
documentaries on the issues they care about.

Philanthropists and other supporters can 
partner with DAF in different ways: 

• By offering financial support for a film on  
 a specific issue, 
• By donating directly to DAF to help build  
 partnerships between funders, non-profit  
 organisations and filmmakers, 
• By hosting community screenings or   
 supporting an education campaign, or 
• By partnering around an evaluation to  
 amplify the impact of a particular film.  

Documentaries give a voice to stories that 
may otherwise never be widely heard and 
understood. Sharing stories connects us in a 
way nothing else does. 
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ABOUT DAF

DAF is Australia’s only independent, 
non-profit initiative creating social 
impact through documentary film. Since 
launching in November 2008 we have 
facilitated development, production 
and outreach funding for more than 200 
documentary films and received over     
$6million in donations.  

DAF is a unique and powerful advocate 
for social change through storytelling. 
We support the production of films that 
capture, shape and profile Australian 
culture and society. We add value to 
partnerships between filmmakers and 
funders and support both sectors through 
workshops, donor education and by 
managing relationships.  

DAF is the recipient of the 2013 AIDC 
Stanley Hawes Award for excellence in 
the Australian documentary film industry 
and is a nominee for the 2015 Sydney 
Peace Prize - an acknowledgement of the 
power of documentary as a uniting tool in 
the pursuit of peace.
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THE 
PHILANTHROPIST/ 
FILMMAKER 
PARTNERSHIP

DAF fosters creative partnerships to help important 
documentaries get made and seen. We co-ordinate social 
action campaigns around them, so the issues remain in the 
public eye and on government and corporate agendas. We 
have a disciplined framework to ensure social change is driven 
via emotional engagement that can be measured, articulated 
and shared. 

Our unique expertise enables us to first identify quality film 
projects, then bring together the partners required to create 
maximum impact. Here are just two examples.
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DAF managed the relationship between 
the filmmakers and a range of philanthropic 
and non-profit partners from the early 
development of the film. Partners included 
Intrepid Foundation, Plan Australia, the 
WeirAnderson Foundation, the Thyne 
Reid Foundation and the Women’s Plans 
Foundation as well as individual donors. 
Each partner brought funding, expertise, 
networks and commitment to the project 
from pre-production through to audience 
engagement to evaluation. 

“[DAF brings] a really deep understanding of 
both sides of the equation. They understand 
film, they understand documentary, but they 
also understand what philanthropists care 
about and what their concerns might be 
and I think it’s that combination that is really 
powerful.” 

Deanne Weir, WeirAnderson Foundation

“I like the fact that we have an external 
body that is managing and looking after the 
governance, the reporting and putting a bit 
of structure around the filmmaking process. It 
gives me comfort as a philanthropist to know 
that we have an intermediary process there, 
just checking the boxes for me to make sure 
that there is compliance held to the general 
themes and the missions that we’re trying to 
achieve.”

Allan English, winner of the Philanthropy 
Australia’s Philanthropist of the Year and 

supporter of Gayby Baby

With DAF’s help, two private foundations 
have pledged support for the film and 
related education campaign that will 
enable the voices of children in same 
sex families to be heard. We have also 
worked with the filmmakers to build a 
powerful coalition of NGOs and non-
profits working in the area of marriage 
equity who will support an education 
campaign around the film aimed at 
primary school teacher training. 



Claire is the Office Manager at DAF. Her work in management has 
covered various industries including film, design and marketing, retail 
and hospitality. Claire has studied screen and media, photography and 
digital imaging. She has worked on various film projects as producer, 
cinematographer, production assistant and editor. Claire has also 
provided visual branding solutions for small businesses, including 
photography content, graphic and website consulting and marketing 
development. Claire speaks fluent French and is passionate about 
documentary and social change.

Jessica is the Administrative Assistant at DAF. She completed a 
Bachelor of Science from the University of Sydney and graduated 
with First Class Honours. Jessica has worked in boutique retail envi-
ronments which have developed her high-level of customer service. 
She has also trained students in gaining further academic skills and 
knowledge. Jessica recently worked as an Android Technician on the 
NSW Electoral Commission. Jessica speaks fluent Swedish and is 
passionate about education and improving systems and processes.

Robin has had an extensive career in the hospitality and wholesale 
distribution industries in an administrative and financial capacity.  
Before migrating to Australia, Robin owned and operated an award 
winning restaurant in Johannesburg, and having been in Australia 
for several years returned to Botswana to manage Mashatu Game 
Lodge. In 1997 he bought into Australia on a Plate, a specialist 
cheese distribution company, and spent 15 years creating one of 
the premier wholesaling entities in Australia. An entrepreneur with a 
focus on strategic decision-making and enabling business growth, 
Robin has a keen interest in team leadership and staff development.

Mitzi has thirty years experience as documentary director, writer, editor 
and producer. Her award winning films have been screened around 
the world. She produced End of the Rainbow which premiered at the 
International Documentary Festival Amsterdam, and Love and Sex in 
an Age of Pornography, and directed A Common Purpose, which won 
the Audience Award for Best Documentary at the 2011 Sydney Film 
Festival. Mitzi was formerly Co-Head of Documentary at Australian 
Film Television & Radio School and Chair of the Australian International 
Documentary Conference. She holds a PhD in Cultural Studies.

DR MITZI GOLDMAN, Chief Executive Officer ROBIN FREEDMAN, Financial Controller

CLAIRE CORNU, Office Manager JESSICA WESTLING, Administrative Assistant

THE DAF BOARD

THE DAF TEAM

SAMANTHA MEERS, Chair

KEITH DREWERY, Company Secretary

KEVIN FARMER

JACQUI FEENEY

JOANNA FERRIS 

MITZI GOLDMAN, CEO

NARELLE HOOPER

OLIVIA MCARDLE

IAN MCGILL

MARK WORRALL



MAKING A 
DIFFERENCE STARTS 
BY MAKING 
CONTACT

Documentary Australia Foundation 

120B Underwood St 

Paddington NSW 2021 

 +61 (02) 9397 1497

www.documentaryaustralia.com.au   

info@documentaryaustralia.com.au
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Documentary Australia Foundation receives funds from Creative Partnerships Australia 
and the following supporters of our communications strategy:

Robert Albert AO RFD RD, Cooper Foundation, Ian Darling, Dick and Pip Smith 
Foundation, English Family Foundation, Janice Durkin Family Gift, Karen Loblay, Rebel 
Penfold-Russell OAM, The Yulgibar Foundation, Lucy Turnbull AO, Kim Williams AM. 
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THANK YOU DAF Founding Supporters:
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